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Diploma in Tourism and Service Industries 

Under Choice Based Credit & Grading System 

Pattern-Semester Total Credit-56  

I- SEM 

Sr. 

No. 

Course Code Name of Course Contact Hrs Per weak Evaluation 

Scheme 

Credit 

L P CA 

SEMISTAR – I General Education Components 

1 TORSM- 

101 

Functional English – 

I 

4 0 50 4 

2 TORSM- 

102 

Functional Marathi  

- I 

4 0 50 4 

3 TORSM- 

103 

Computer 

Application in 
Tourism 

2 2 50 4 

SEMISTAR – I Skill Education Component 

4 TORSM- 

104 

History of  Tourism 4 0 50 4 

5 TORSM- 

105 

Tourism Marketing 4 0 50 4 

6 TORSM- 

106 

Procedure and 

Operations in The 
Tourism Business 

4 0 50 4 

7 TORSM- 

107 

Guidance Skill & 

Personality 
Development 

4 0 50 4 

   Total Credits 28 

II- SEMESTER 

Sr. 
No. 

Course Code Name of Course Contact Hrs Per weak 
 

Evaluation 
Scheme 

Credit 

L P CA 

SEMISTAR – II General Education Components 

1 TORSM- 201 Functional Marathi  - 
II 

4 0 50 4 

2 TORSM- 202 Functional English – 

II 

 

4 0 50 4 

3 TORSM- 203 Computer Application 

in Tourism 

2 2 50 4 

SEMISTAR – II Skill Education Component 

4 TORSM- 204 Types  of Tourism 

 

4 0 50 4 

5 TORSM- 205 Principle of Tourism 
Management 

4 0 50 4 

6 TORSM- 206 Globalization And 

Preservation Of 
Nature And Culture in 

Tourism 

4 0 50 4 

7 TORSM-207 Field  Tour Visit 
 

0 4 50 4 

 Total Credits 28 

With effective from 2019-20 onwards 
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SEM-I 

 

Semester  General Education Components Skill Education Component 

 

  

 

I 

1. Functional English - I  1.History of Tourism 

 

2. Functional Marathi - I 2. Tourism Marketing 

3. Computer application in Tourism 

- I 

 

3. Procedure and Operation in the           

    Tourism Business 

 

4. Guidance Skill & Personality  

     Development  
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UGC- Skill Based Diploma Course “Tourism and Service Industries” 

CBCGS Pattern Syllabus 

Semester I 

Functional English - I     

                                                                                        50 Marks 

Objective - To get the knowledge of Business communication 

             

Unit –I                                                                                                                                   10 

Business Education to know the concept of Tourism 

Unit – II                 10  

Basic Communication Skills e.g. How to introduce with the people and strangers 

Unit – III                 15 

Phonetics, Vocabulary and English for Business for proper understanding the pronunciations are to 

be acquainted. Students are expected to read newspapers, magazines to develop vocabulary skills 

Unit – IV                15 

Theories of Communication, Communications Skills: Meaning and Definition, Objectives of 

Communication, Principles of Communication, Scope of Communication, Limitations of 

Communication, Evaluation of Communication Effectiveness 

Books Recommended: 

1. Swati S. (2006) . Business Communication & Communicative English. 2nd Edition. Sultan Chand 

& Sons Educational Publishers,  New Delhi 

2. Bovee, Courtland, John Thill & Mukesh Chaturvedi. Business Communication Today: 

Dorling Kindersley,Delhi 

3. Kaul, Asha: Business Communication: Prentice-Hall of India, Delhi 

4. Eastwood, John. (1994). Oxford Guide to English Grammar. Oxford University Press
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UGC- Skill Based Diploma Course “Tourism and Service Industries” 

CBCGS Pattern Syllabus 

 

उपयोजित मराठी 
प्रथम सत्र 

 

1.  सदंेश आदान-प्रदान प्रक्रिया-      10 
  

संदशेन अथथ व स्वरूप, भाजषक कौशल्य प्राथजमक, संदशे प्रक्रिया, श्रवण कला क्षमतेचा जवकास, 

कृतीयुक्त श्रवण, भाषण, संभाषण, लेखन, प्रजतलेखन, वाचन, भाषांतर ,सारांश लेखन, दनैंक्रदन 

व्यवहारातील संदशेांना चे स्वरूप ,दनैंक्रदन व्यवहारातील संदशे ना चे प्रकार, भाजषक संदशेनाच े

स्वरूप आजण वैजशष्ट्ये 

            2) सदंेश साधनाचा जवकास -         10  

   संदशेन साधनांचा मागोवा ,संदशेन साधनांचे स्वरूप, वैजशष्ट्ये, 

             3) मराठी भाषा जवकास आजण सवंधथन -   10 

मराठी भाषा िन्म वाढ जवकास, मराठी भाषेची िडणघडण, मराठी भाषा संवधथनात शासनाच े

योगदान, मराठी भाषा संवधथनात साजहजययकाचं े योगदान, मराठी भाषे समोरील आव्हान,े 

मराठी  भाषेचे संवधथन उपयोिन ,मराठी भाषेची गुणवत्ता 

            4) सवंाद लेखन-                   10 

संवाद म्हणिे काय?, संवाद लेखन करताना पाळावयाची पथ्ये, संवादाचे महत्त्व, संवादाचे स्वरूप 

प्रकार 

           5) अहवाल लेखन -                  10  

अहवाल म्हणिे काय?, इजतवृत्त  स्वरूप,इजतवृत्त लेखनाचे प्रकार  

           • सदंभथ ग्रंथ यादी - 

1) मराठी शुद्धलेखन जवषयक जनयम - मो.रा वाळळब े  

2) वस्तुजनष्ठ आकलन आजण उपयोजित मराठी लेखन - प्रा. नरेंद्र मारवाड े   

3) उपयोजित मराठी -प्रा. प्रकाश मेदककर   

4) व्यवसायाजभमुख भाजषक लेखन माजहती तंत्रज्ञान व प्रसार माध्यम  -डॉ.भारत हांडीबाग ,   

   डॉ.रािकुमार यल्लावाड 

  
 

 

 

UGC- Skill Based Diploma Course “Tourism and Service Industries” 
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CBCGS Pattern Syllabus 

Semester I 

Computer Application in Tourism - I     

           50 Marks 

Course Objective: To make the students familiar with the basics of the computer skills and the 

application of travel and Service Industry soft-wares in the tourism and Services industry 

Unit: 1            10 

Introduction: Introduction to Computer: Components, Classification, Organization, 

Characteristics & Limitations, Operating System, Application of Computer in Tourism business. 

Unit II            10 

Computer Applications in Tourism Business : Concept and definitions of Application and 

operating software and their functioning in Tourism business.  

Unit III           15 

MIS and Networking: Management Information System for strategic advantage, Different types 

of typologies and networks used in networking of computers. Networking: Concept, User, Types. 

Introduction to Internet and www: Introduction, Evolution, Benefits, Application, Working, 

Hardware and Software requirements, E- mail and mail merge. 

Unit IV –           15 

Introduction to Travel and Tourism Software: Introduction, characteristics, features & usage 

of the software: Galileo, Amadeus, World Span, Sabre & Car rentals Software. 

Suggested Readings (Latest Editions): 

 1. Lucey T, Management information system: New Delhi: BPB Publication. 

 2. Obrien James, A, Management Information Systems: managing information technology in the 

e-business enterprise, New Delhi: Tata McGraw- Hill Publication Company. 

 3. Michael l. Kasavana, John J. Cahill, Managing Computers in the Hospitality Industry, EI-

AH&LA, USA. 

 4. Basandra SK, Computer Today" New Delhi Galgotia Publications Leon Alexis and Mathews 

Leon: lntroduction to Computers, Vikas Publishing House Pvt Ltd. New Delhi  

5. Bhatnagar S C and Ramani K V, Computers and information management. A Primer for 

Practicing Managers, New Delhi, Prentice Hall of India Pvt. Ltd. Bansundara, S: Computer 

Today.  

6. Goel Ritender and D N Kakkar, Computer Application in Management, New Age 

International Publishers, New Delhi. 

 7. Jaggi V P and Jain Sushma, Computers for Everyone, Academic India, New Delhi Publishers. 
 8. Simpson Alan, Your First Computers (2nd Edition), BPB Publications. New Delhi 

 

 



7 
 

UGC- Skill Based Diploma Course “Tourism and Service Industries” 

CBCGS Pattern Syllabus 

Semester I 

   History of Tourism      50 Marks                           

Objective: -Student will Understand the tourism and Service Management in the arctic to continually 

innovate more sustainable business practices, assist the arctic tourism sector to adopt economically, 

environmentally and culturally sustainable tourism practices. 

Unit - I –              10 

 Definition- Meaning, Nature and Scope of Tourism, Significance  

Of Tourism, the real importance of tourism comes from its nature and how it is defined & structured. 

Tourism contributes towards complete growth and development of a country: one, by bringing numerous 

economic value & benefits; and, second, helping in build country's brand value, image & identity. 

Unit -II –              10 

Historical Development of Tourism, Ancient Tourism, Medieval Tourism, to obtain an overview of the 

Historical development of Tourism, Explain the development of Indian tourist and tourism concept 

ancient period to modern era.  

Unit- III –              15 

Characteristics and Components of Tourism Industry in India.  To understanding responsible tourism 

product, developing tourism products that are commercially viable 

Unit -IV-             15 

Elements and characteristics of tourism products.  Effective elements of Tourism products, government 

policies, connectivity,  

 

SUGGESTED READINGS:  

 Mill and Morrison, (1992), the Tourism System: An Introductory Text, Prentice Hall. 

 Tourism Employment: Riley, Ladkin,Szivas. 

 Tourism and Development: Concepts & Issues: sharpley&telfer. 

 Tourism Development –Seth PremNath. 

 The Tourism System and Interdictory Text-Mill and Morrison 
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UGC- Skill Based Diploma Course “Tourism and Service Industries” 

CBCGS Pattern Syllabus 

Semester I 

TOURISM MARKETING 

                                                                                         50 Marks 

Objectives: The course includes the operation techniques of tourism marketing. The students are 

expected to attain a basic knowledge of marketing , study to suitability of alternative 

promotional approaches to and formulate marketing plans and promotional 

approaches to tourism . 

            10 

Unit – I Marketing: Core concepts in marketing; Needs, Wants, Demands, Products 

markets. Marketing management philosophies-Production, Product, Selling, 

Marketing and societal perspectives. Economic importance of marketing.   

            10               

Unit – II Analysis and selection of market: Measuring and forecasting tourism demand; 

Forecasting methods, Managing capacity and demand. Market segmentation and 

positioning (STP)         15 

Unit – III Marketing Strategies: Developing marketing environment, Consumer buying 

behaviour, Competitive differentiation and competitive marketing strategies. New 

product development. product life cycle, Customer satisfaction and related strategies 

in internal and' external marketing; Interactive and relationship marketing.           15 

Unit – IV Tourism Marketing : Service characteristics of tourism. Unique features of tourist 

demand and tourism product, Tourism marketing mix. Marketing of Tourism. 

Services : Marketing of Airlines, Hotel, Resort, Travel Agencies and other tourism 

related services-Challenges and strategies.. 

Suggested readings: 

 Kotler, Philip : Marketing Management & Hospitality and Tourism Marketing 

 Sinha, P.C : Tourism marketing 

 Vearne, Morrisson Alison: Hospitality marketing 

 Kotler, Philip and Armstrong Philip, Principle of Marketing, 1999, Prentice-Hall India, 1999 

 Assael H., Consumer Behavior and Marketing Action (2nd edn. 1985) kent, Boston. 

 Crough, Marketing Research for Managers.  

 Singh Raghubir, Marketing and Consumer Behaviour. 

 Patel, S.G., Modern Market Research, Himalaya Publishing. 
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UGC- Skill Based Diploma Course “Tourism and Service Industries” 

CBCGS Pattern Syllabus 

Semester I 

 Procedure and Operations in the Tourism Business 

                                                                                         50 Marks 

 Objectives 

The students will understand the conceptual meaning of Travel business and differentiation 

between Travel agency and Tour operator. 

Unit I                                                                                                                                 10 

 Facilitation - passport, visas, immigration, customs, health requirements, travel insurance, 

Airport handling. Ticketing procedures, Credit and Commissions. Alliances and Loyalty 

programmes. CRS and GDS. GITs and  FITs. 

Unit II                                                                                                                                10                                                                                                                                                          

 Tourism Product and Services. New technologies. Role of Information Technology in 

tourism. 

Travel related services and business. Difference between travel agent and tour operator. 

Functions of travel agency. Organizational structure and various departments of a 

travel agency. Principles of management and its application in travel trade. 

Unit III                                                                                                                              15 

 Tour operational techniques-departure, hotel procedures, aboard the coach, activities on the 

Bus, The driver relationship, meeting individual needs, group identification, shopping, sight 

seeing, special interest, free time, emergency procedures, finance & accounting. Tourism 

trade and consumer protection acts. Issues relating to tourism laws and legislation. 

International Agreements viz. GATS. Tour escorting ethics. 

Unit IV                                                                                                                            15 

 Places of Tourist interest in various destinations in India, Types of accommodation available, 

Modes of transportation and length of stay. Concept of Tour Itinerary and Preparation of 

sample itinerary with the timings and mode of Air/train or by surface and details of 

sightseeing, types of Accommodations and other services. Tour Costing: Methodology of 

Quotation Preparation and preparation of sample quotation for tour operation with various 

plans and services. 

 Suggested Readings: 

1. Bull, A. The Economics of Travel and Tourism, Longman: UK. 

2. Jagmohan Negi-Travel Agency & Tour Operations 

3. IATO Manuals and reports. 

4. Report of National Committee on Tourism, Know India, 1988. 

5. National Action Plan, 1992. 

6. Various Reports of United Nations World Tourism Organizations. 

7. Bezbaruah, M.P. Indian Tourism beyond the Millennium, Gyan Publication, New Delhi, 

   1999. 
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UGC- Skill Based Diploma Course “Tourism and Service Industries” 

CBCGS Pattern Syllabus 

Semester I 

            GUIDING SKILL & PERSONALITY DEVELOPMENT 

                                                                          50 Marks 

Objectives:  This module is prescribed to train students in various guiding skills and is useful for 

those who may like to join tour operation or interested to perform independent 

guiding work. 

Guiding Skill: 

Unit – I Guiding Concept: Meaning, Concepts and Types of Guides: Conceptual meaning of 

Tourist Guide, duties and responsibilities, How guides are appointed in tour.  

Unit – II Responsibilities of Guides: Preparation of a tour : Review of itinerary, Participant 

list, accuracy, timings and practicality, Identifying the group or individual traveller‟s 

special needs, Checking Vehicle, Locating Vehicle and contacting driver; standard 

of dress and personal grooming; Greeting participants and introducing self; Leading 

the participant: Skills in leading the group, General instruction to Participants at 

monuments, sacred places and crowded areas, Giving Commentary, answering 

Questions, concluding a tour.  

Interpreting Sites: Characteristics of natural, historical, and urban sites; potential of public and 

private agencies, interpretation of specific groups, especially the young. 

Unit – III Co-ordination: Co-ordinating with the main office, Conducting Various types of 

Tours, ability to deliver all information imaginatively and accurately relevant to the 

client‟s needs; establishing good security measures.  

Personality Development: 

Unit – IV Introduction: Meaning of Personality, Personality Factors- external, internal. 

Effective or winning personality, developing a selling personality. Communication 

skills 

Unit - V Personality grooming, physical fitness, dressing sense, formal and informal clothing, 

behaviour with male and female clients, behaviour in office. 

Suggested Readings: 

 Goddy B. & Parkin I., Urban Interpretation : Vol. I, Issues and Settings; Vol. II Techniques 

and Opportunities, Working Papers, School of Planning, Oxford Polytechnic, 1991. 

 Pond K.L., The professional Guide: Dynamic of Tour Guiding, Van Nostrand Reinhold, New 

York, 1993. 

 Trade wings Manual for Personality Development 

 



11 
 

Adarsh Shikshan Sanstha‟s, Beed  

Kalikadevi Arts, Commerce & Science College, Shirur Kasar  

Tq. Shirur Kasar Dist. Beed.  
Affiliated to  

Dr. Babasaheb Ambedkar Marathwada University, Aurangabad  
UGC- Skill Based Diploma Course “Tourism and Service Industries” 

 

SEM-II 

 

 

 

 

Semester  General Education Components Skill Education Component 

 

 

 

 II 

1. Functional English - I I 1.Types  of Tourism 

 

2. Functional Marathi - II 2. Principal of Tourism 

Management 

3. Computer application in Tourism- 

II 

 

3. Globalization and Preservation 

of  

     Nature and Culture in Tourism 

 

4. Field Tour Visit  
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CBCGS Pattern Syllabus in Tourism and Service Industry 

Semester II 

                                         Functional English - II                               50 Marks 

Objective - To understand the skill of knowledge  

 

Unit – I            10 

Basic English GrammarTo understand and use accurate language, students are expected to 

learn English grammar skill 

Unit – II            10 

Group Discussionto understand the nature of discussion, debate and group discussion are 

useful skills for students  

Unit – III            15 

Listening PracticeProblems in Oral Communication, Oral Communication Skills, Listening 

and problems In Listening, Guide to Effective Listening 

Unit – IV            15 

Report WritingSales Report, Business Report, Business Letter Writing, Effective Oral 

Communication, Factors Inhibiting Effectiveness 

Books Recommended: 

1. Agnihotri, R.K. and Khanna, A.L. (eds.). Problematizing English in India, New D elhi: Sage 

Publications, 1997. 

2. Thomson, A.J & Martinet, A.V. (1986). A Practical English Grammar. New York: Oxford 

University Press 

3. Thomas, Payne E. (2011). Understanding English Grammar. Cambridge: Cambridge 

University Press. 

4. Ober S. Contemporary Business Communication, Houghton Miffin Company, 

5/e,WileyDreamtech, 2005.  

5. Rutherford R.J. Basic Communication Skills for Technology, Pearson Education Asia  

6. Sharma R C and Mohan K. Business Correspondence and Report Writing, Tata McGraw Hill 

,2002 
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UGC- Skill Based Diploma Course “Tourism and Service Industries” 

CBCGS Pattern Syllabus 

 

 

उपयोजित मराठी 
 जव्दतीय सत्र 

  

1. वकृयव कला ततं्र व स्वरूप -   15 
वकृयव कलेचे भारतीय स्वरूप, वकृयव कलेचे पाश्चात्त्य  स्वरूप, वकृयव कला म्हणिे काय ?वकृयवा 

साठी वक्तयया कड ेअसणारे गुण 

  

               2) अनवुाद व्याख्या व स्वरूप-   15  

अनुवाद व्याख्या व स्वरूप, कायाथलयीन अनुवाद, वाजणज्य जवषयक अनुवाद, कायदजेवषयक 

अनुवाद ,पररभाजशक शबदांचा अनुवाद 

  

          3)िागजतकीकरणात मराठी भाषेचे महयव -  10 

मराठी भाषा आजण  इतर भाषा, मराठी भाषा आजण ळहदी भाषा, मराठी भाषा आजण इंग्रिी 

भाषा 

                

                4) पररभाषा ततं्र स्वरूप -   10 

परी भाषेचे स्वरूप वैजशष्ट्ये, पररभाषेची आवश्यकता, शासन व्यवहारातील पररभाषा, जवज्ञानाची 

पररभाषा, कायाथलयीन पररभाषा  वाङमयीन पररभाषा, इययादी चा पररचय व उपयोिन 

  

•सदंभथ ग्रंथ यादी -  

1) उपयोजित मराठी - प्रकाश मेदककर  

2) मराठी भाषा जवकास संवधथन व भाजषक कौशल्य -सदाजशव सरकटे  

3) व्यवहाररक मराठी - प्रकाश परब  

4) माध्यमांची भाषा आजण लेखन कौशल्य - डॉ. केशव तुपे  

 5) प्रभावी वकृ्तयव कला- श्रीजनवास गडकरी 
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CBCGS Pattern Syllabus in Tourism and Service Industry 

Semester II 

Computer Application in Tourism - II 
50 Marks 

Course Objective: To make the students familiar with the basics of the computer skills and the 

application of travel and Service Industry  

 

Unit I: Text Processing         20 

Meaning and role of word processing, documents in MS word, features of MSWORD, creation and 

saving of word document, searching, opening, closing and printing a document, copying, moving and 

cutting text n word, cut, paste, moving text between documents, changing case, fonts, applying bold, 

underline and italic, insertion of pictures, symbols and special characters, page setting, margin styles and 

settings, table creation in word document, columns and rows insertion, deletion, formatting a document, 

formatting toolbar, table and border toolbar, border shading dialogue, bullet and numbering, mail merge 

procedure in word, using forms, labels and envelops, use of help in word document. 
 
Unit II: Electronic Spreadsheet        20 

Structure of worksheet and its usage in commercial applications, creating worksheet and its usage in 

commercial applications, creating worksheet in MSEXCEL, formatting and layout of worksheet, Excel 

Templates, working with range, rows, columns, total, sorting, formatting Toolbars, moving cell contents, 

alignment of worksheet text, border Colour, handling workbook, working with formulas and functions - 

SUM, PRODUCT, AVERAGE, COUNT, MAX, MIN, SQRT etc., Chart in Excel, Types, Graphs, Axes, 

Variable, Labels, Legends, Titles, Analysis of Data in Excel, Exploring built in function of Excel, sharing 

data with other desktop applications. 
 

Unit III: PowerPoint Presentation         10 

Presentation in Business with Power Point; Creation of Slides, adding Object, Movies, 

Sound, Animation, Styles of Presentation and linking procedures, Slides Colour Scheme, 

background, Custom Animation, Slide Transition, Slide Show. 

 

Books: 

1. Timothy J O'Leary "Microsoft Office 2000", Tata McGraw Hill 

2. Techmedia "Microsoft Office" 

3. "MSOffice Complete" BPB Publications 

4. MSWORD 2000, BPB Publications 

5. MSEXCEL 2000, BPB Publications. 
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CBCGS Pattern Syllabus in Tourism and Service Industry 

Semester II 

   Types of Tourism      50 Marks 

 Objective: explain the different forms of tourism distinguish between the various forms of 

tourism suggest appropriate form of tourism to the tourist define special interest tourism 

 

Unit – I            10                   

- Introduction, explains the types of tourism.  Describe various types of tourism like Regional, 

domestic, National, International, business tourism etc. 

Unit – II           10 

- Domestic and International Tourism.  Define and describe Domestic and International Tourism, 

their benefits for our Country and Society. 

 

Unit – III            15 

- Regional and National Tourism. The topic in this unit is related to regional and rural tourism. 

Regional tourism is tourism concentrated in a region. A region is an area that can be 

distinguished of other areas by its own culture and structure. 

 

Unit – IV –           15 

 Emerging Concept in Tourism and Recent Trends in Domestic and International Tourism. 

 

 

SUGGESTED READINGS:  

 Dynamics of Tourisum-Vol-4 P.S. Gill. 

 Tourism in India-History and Development-Bhatia A.K. 

 Tourism, Globalization & Cultural Change: Donald Macleod. 

 Tourism System: Mill & Morrison. 

 

 

 

 

 

 

 

 



16 
 

 

 

CBCGS Pattern Syllabus in Tourism and Service Industry 

Semester II 

Principle of Tourism Management 

                                                                                         50 Marks 

Objective:  This will be an introductory module giving the basis of tourism studies. This will 

give an overview of tourism industry and various organizations.  

           10 

Unit – I Introduction: What is Tourism? Definitions and Concepts, tourist destination, 

services and industry, definition and historical development, Past to 2
nd

 world war, 

recent and current 1945–2002, Future from 2002 onwards. General Tourism Trends. 

Types of Tourists, Visitor, Traveller, and Excursionist–Definition and differentiation. 

Tourism, recreation and leisure, their inter–relationships. 

            10 

Unit – II Tourism Products & Attraction: Nature, Characteristics and Components of 

Tourism Industry. Why it is different from other types of consumer product? 

Elements and characteristics of tourism products. Tourism product production 

system, Tourism Product Life Cycle, typology of tourism products. 

            15 

Unit –III Types and Forms of Tourism: Inter–regional and intra–regional tourism, inbound 

and outbound tourism, domestic, international tourism. Forms of Tourism: religious, 

historical, social, adventure, health, business, conferences, conventions, incentives, 

sports and adventure, senior tourism, special interest tourism like culture or nature 

oriented, ethnic or „roots‟ tourism and VFR. 

            15 

Unit – IV Tourist Transportation: Air transportation: The airline industry present policies, 

practices. Functioning of Indian carriers. Air Corporation Act, Air charters.   

Surface Transport: Rent-a-car Scheme and Coach-Bus Tour, Fare Calculation. 

Transport & Insurance documents, All-India Permits  

Rail Transport: Major Railway Systems of World, (Euro Rail and Amtrak) General 

information about Indian Railways, Types of rail tours in India:, Place-on-Wheels and 

Royal Orient, Deccan Odessy, Toy Trains. Indrail Pass.  
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Water Transport: Historical past, cruise ships, ferries, hovercrafts, river and canal 

boats, Fly-cruise.     

Suggested Readings:  

 Mill and Morrison, (1992), The Tourism System: An Introductory Text , Prentice Hall. 

 Cooper, Fletcher et al, (1993), Tourism Principles and Practices, Pitman. 

 Burkart and Medlik, (1981), Tourism: Past, Present and Future ,Heinemann, ELBS. 

 Mill, R.C., (1990), Tourism: The International Business, Pretience Hall, New Jersey. 

 Bhatia, A.K., - International Tourism  
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CBCGS Pattern Syllabus in Tourism and Service Industry 

Semester II 

Globalization and Preservation of Nature and Culture 

                                                                                         50 Marks 

 

Objectives: The aim of the paper is to provide a critique of globalization and stress on 

local/national policies than follow the one-size-fits-all approach Globalization.  

 

Unit I                                                                                                                 10  

Meaning and contents of globalization- First and second phases of modern  economic 

globalization. Benefits of globalization, expansion of markets, freer movement of goods, 

services and factors (labor and capital). 

 Unit II                                                                                                               10 

Role of globalization in reducing in equality and poverty. 

Distribution of benefits of globalization shared by developed and developing countries 

 

Unit III                                                                                                               15 
 

Defining national and regional culture, Rediscovering Religion, Tradition and Myth, 

Language, Literature and state, Unity in diversity 

Unit IV                                                                                                               15 

Tangible and intangible Cultural Heritage, Role of Individual, Government and Private 

Institutions in Heritage Maintenance, Conservation and Preservation, World Heritage 

movement. 

Suggested Readings: 

      • Arnold, David and Ramachandra Guha eds. Nature, Culture and Imperialism: Essays 

        on the Environmental History of South Asia. New Delhi: Oxford University Press, 

        2001. 

      • Mahesh Rangarajan & K. Sivarama krishanan, eds. India‟s Environmental History 

         vol.I & II. Prmanent Black 2012. 

 Deepak Nayyar, Globalisation 

 Joseph Stiglitz, Globalisation and its discontents 
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CBCGS Pattern Syllabus in Tourism and Service Industry 

Semester II 

Field Tour Visit  

                                                                          50 Marks 

A.  Field Study Tour Report  

Objectives: This module is prescribed to give practical exposure to students at the places of tourist 

attractions. Each student is required to understand resource attractions of visited places and 

disseminate information to visitors. 

Course Contents:  

Each student is required to participate in about a Two weeks Field Study tour. The Tour will be arranged 

by the Department contributing the train and other conveyance charges. The objectives behind the field 

tour are to provide practical knowledge of tourist resources of the country and to analyse the existing 

infrastructure and amenities of tourism development and to examine future prospects of tourism 

promotion. Each candidate has to meet his expenditure towards local travel, boarding, lodging etc. After 

the completion of the study tour each student is required to submit Field Study Tour Report for evaluation 

at least 3 days before the commencement of the examination. 

B. Practical Tourism - Job Training & Report 

Objectives: Under this module each candidate will be placed in a recognized travel agency for 

understanding the travel trade business practice.  

Course Contents:  

The Training is based upon the 6-8 Days practical training with any recognized Travel Agency/Tour 

Operating Company/Hotel. The Department will circulate the placement brochure / letter to various 

organizations prior to the joining in the same. During the organizational work (training period), each 

student is required to prepare practical report of day to day activities to be submitted for evaluation. 

The students will have to submit the Job Training Report after completion of their Job Training before 

Viva-voce examination. 

C.  Viva – Voce 

The Viva-Voce examination will be conducted on the basis of the Tour Package Prepared, Tour and Job 

Training Reports and other theory papers taught.  

 
















































































































